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General information about the academic discipline
	Name of the academic course 
	Business networking

	Code and name of the speciality
	D3 ‘Management’

	Level of higher education
	Second (Master's) Level of Higher Education

	Status of the discipline
	Optional

	Number of credits and hours
	3 credits / 90 hours

Lectures:

Seminar classes:

Independent work by students:

	Terms of study of the discipline
	

	Language of instruction
	Ukrainian

	Type of final assessment
	Credit

	Page of the discipline on the website
	


General information about the lecturer. Contact information.
	Holovach Nataliya Vasylivna

	Academic degree
	Candidate of Pedagogical Sciences

	Academic title
	Associate Professor

	Position
	Head of the Department of Human Capital and Leadership

	Subjects taught by NPP
	Personnel Management, Labour Economics and Social and Labour Relations, Proseminar on Economics and Personnel Management, Psychology of Production Groups, Theory and Organisation of Management, Theory and Practice of Self-Management, Training in Management Psychology

	Areas of scientific research
	HR management, human capital and leadership, education development strategy, formation and development of civil society

	Links to registers of identifiers for scientists
	Google Scholar : https://scholar.google.com.ua/citations?hl=uk&user=HYF-CfMAAAAJ&view_op=list_works&sortby=pubdate 
ORCID: https://orcid.org/0000-0002-6215-6575 

Scopus: https://www.scopus.com/authid/detail.uri?authorId=57214320373

	Contact information of the lecturer:

	E-mail:
	n_golovach@ukr.net

	Contact phone number
	+38(097)8855323

	Lecturer's portfolio on the website of the department / Institute / Academy
	https://maup.com.ua/ua/pro-akademiyu/instituti/institut-ekonomiki/kafedra-upravlinnya-personalom-ekonomiki-praci.html


Course summary. The Business Networking programme is designed for higher education students and participants in training and professional development programmes in the fields of management, economics and business administration. The course provides a comprehensive understanding of networking as a strategic tool for developing social capital, building trust, creating partnerships and promoting business in the digital environment. It examines the evolution of business networking and social capital theory, the principles of digital brand formation and management, the psychology of business communication, and the development of emotional intelligence as the basis for effective interaction. Considerable attention is paid to networking and stakeholder management strategies, community management and the building of business communities and ecosystems, the use of digital tools and Net-Tech automation, as well as approaches to monetising contacts and sales networking. A separate module is devoted to networking in the context of war and globalisation, in particular intercultural interaction, the entry of Ukrainian business into international markets, volunteer networks for business and military cooperation, and the principles of ethical crisis networking. Learning outcomes are achieved through the analysis of practical cases, communication modelling, the development of professional networking skills, and the preparation of personal and team networking strategies.
The subject of the course ‘Business Networking’ is the study of the theoretical foundations and practical technologies for forming, maintaining and developing professional and business relationships, managing social capital, digital brands and communities, as well as the application of communication tools, Net-Tech, stakeholder management and sales networking tools in various contexts, particularly in conditions of war and globalisation.

The aim of the course is to provide higher education students with theoretical knowledge and practical skills in developing and implementing business networking strategies, developing social capital and digital brands, building business communities and partnerships, applying digital tools for automating and monetising contact networks, as well as ensuring ethical and effective interaction in crisis conditions.
The objectives of the course are:

• to develop an understanding of the essence of business networking, its evolution and the role of social capital in the development of an organisation;

• to master approaches to digital brand building and positioning in the digital space;

• develop business communication and emotional intelligence skills to build trust and long-term relationships;

• learn business networking strategies and stakeholder management tools;

• develop the ability to design and develop business communities and ecosystems, apply community management;

• familiarise with Net-Tech digital tools and approaches to networking automation;

• master the practices of contact monetisation and sales networking, building sales and partnership networks;

• develop cross-cultural networking competencies and skills for entering global markets;

• develop an understanding of the mechanisms of volunteer networking and business interaction with the military and public sectors;

• learn the principles of crisis networking and ethical standards of interaction in wartime.

Prerequisites for the academic discipline. The study of the discipline ‘Business Networking’ is based on the knowledge and skills acquired at the master's level in the following academic components: ‘Information Systems and Technologies in Management,’ ‘Research Methodology and Academic Integrity,’ ‘Diagnostics and Modelling of Economic Processes,’ as well as management disciplines that form a strategic, project-oriented and business-oriented vision: ‘Innovation and Investment Management’, ‘Staff Coaching’, ‘Strategic Management’, ‘Project Management’, ‘Business Management’.
Post-requisites of the academic discipline. The competencies formed during the study of the discipline ‘Business Networking’ are the basis for further study of disciplines and practical and qualification training, in particular: ‘Risk Management,’ Change Management, as well as selected professional training disciplines focused on leadership development, stakeholder management, communications, partnerships, and ensuring organisational sustainability in conditions of uncertainty and military challenges.
	 Course content (full-time study)
№
	Theme name
	Teaching methods /

Assessment methods

	Content module 1. Social capital strategy and digital brand
	Teaching methods: verbal (lectures, discussions, educational debates);

inductive method; deductive method;

analytical method; synthetic method;

practical (working with economic models, statistical data, graphs);

explanatory-illustrative; reproductive; 

problem-based method; 

partial-search; 

research; 

interactive methods (analysis of economic situations; discussions, debates; brainstorming; situational modelling; modelling skills practice); 

case method (analysis of real economic situations, problem identification, proposal of solutions, model building); 

modelling of professional activity (building economic models, forecasting, scenario modelling).
Assessment methods: oral assessment (oral questioning, assessment of participation in discussions, other interactive teaching methods); written assessment (tests, independent work, analytical tasks, essays); 

test assessment (closed-form tests: multiple-choice tests, matching tests, data and model analysis tasks); self-assessment and self-evaluation method; 

case study assessment; 

project and laboratory work assessment (economic process modelling, forecasting).

	Theme 1.
	Business networking: essence, evolution and theory of social capital
	

	Theme 2.
	Personal brand architecture in the digital space
	

	Theme 3.
	Psychology of business communication. Development of emotional intelligence (EQ)
	

	Content module 2. Technologies, communities and monetisation
	

	Theme 4.
	Business networking strategies and stakeholder management
	

	Theme 5. 
	Community management: building business communities and ecosystems
	

	Theme 6.
	Net-Tech: digital tools and business networking automation
	

	Theme 7.
	Monetisation of contacts and Sales networking
	

	Content module 3. Networking in conditions of war and globalisation
	

	Theme 8.
	Cross-cultural networking: Ukrainian business entering global markets
	

	Theme 9.
	The phenomenon of volunteer networking: mechanisms of interaction between business and the military
	

	Theme 10.
	Crisis networking and ethics of interaction in wartime
	

	
	

	Modular test

	Form of assessment: credit


Technical equipment and/or software. The educational process uses classrooms, a library, a multimedia projector and a computer for lectures and seminars with presentation elements. The study of individual topics and the completion of practical tasks requires access to information from the global Internet network, which is provided by a free Wi-Fi network.

Forms of control methods.

The control of the academic performance of students is divided into current and final (semester) control.

Current control is carried out during practical and seminar classes. Its purpose is to systematically check:

- understanding and assimilation of the theoretical foundations of economic processes;

- ability to apply knowledge to build models and analyse economic data;

- skills in diagnosing and forecasting economic processes;

- use of specialised software for modelling and processing statistical data.

Forms of student participation in the educational process that are subject to ongoing assessment:

- speeches and presentations on the analysis of economic processes;

- oral reports on the analysis of economic cases;

- additions, questions to the person answering;

- systematic work in seminars and active participation in discussions;

- participation in discussions, brainstorming, interactive forms of classes;

- analysis of economic data, statistical indicators, economic and mathematical models;

- written assignments (tests, test assignments, analytical and review papers);

- preparation of notes, abstracts, analytical notes;

- independent study of course topics and lecture materials.

Methods of ongoing assessment:

- oral assessment (questioning, conversation, report, presentation);

- written assessment (tests, analytical reports, essays, tasks involving model building or statistical processing);

- combined assessment (a combination of oral and written assessment to evaluate understanding and practical skills);

- presentation of independent work or case studies;

- observation of activity and participation in practical classes;

- test assessment (closed and open tasks, analysis of graphs and models);

- work with problem situations (analytical cases, scenario modelling of economic processes).
Assessment system and requirements.

Table of points awarded to higher education students*

	Themes
	Ongoing knowledge assessment
	Final control
	

	
	
	Modular test
	Credit**
	Overall number of points

	
	Theme 1
	Theme 2
	Theme 3
	Theme 4
	Theme 5
	Theme 6
	Theme 7
	Theme 8
	Theme 9
	Theme 10
	20
	20*
	100

	Work during the seminar
	3
	3
	3
	3
	3
	3
	3
	3
	3
	3
	
	
	

	Independent work
	3
	3
	3
	3
	3
	3
	3
	3
	3
	3
	
	
	


*The table contains information about the maximum points for each type of academic work of a higher education applicant.

When assessing the mastery of each topic for the current academic activity, applicants are given grades based on the approved assessment criteria for the relevant discipline.

The criteria for assessing the learning outcomes of students and the distribution of points they receive are regulated by the Regulations on the Assessment of Academic Achievement of Higher Education Students at PJSC ‘Higher Educational Institution ’MAUP".

Modular control is carried out in the last class of the module in written form, in the form of a test.

Criteria for assessing the modular test in the academic discipline ‘Consolidation of Financial Statements’:

When assessing the modular test, the volume and correctness of the tasks are taken into account:

- a grade of ‘excellent’ (A) is given for the correct completion of all tasks (or more than 90% of all tasks);

- a ‘good’ (B) grade is given for completing 80% of all tasks;

- a ‘good’ (C) grade is given for completing 70% of all tasks;

- a ‘satisfactory’ (D) grade is given for correctly completing 60% of the proposed tasks;

- A grade of ‘satisfactory’ (E) is given for the correct completion of more than 50% of the proposed tasks.

- A grade of ‘unsatisfactory’ (FX) is given for the completion of less than 50% of the tasks.

Failure to attend the module test results in 0 points.

The above grades are converted into rating points as follows: 

«А» - 18-20 points;

«В» - 16-17 points;

«С» - 14-15 points;

«D» - 12-13 points.

«E» - 10-11 points;

«FX» - less than 10 points.
The final semester assessment in the discipline ‘Consolidation of Financial Statements’ is a mandatory form of assessing the learning outcomes of students. It is conducted within the time frame specified in the curriculum and covers the scope of material specified in the course programme.

The final assessment is conducted in the form of a test. Applicants who have completed all the necessary work are admitted to the semester assessment.

The final grade is based on the applicant's learning outcomes during the semester. The applicant's grade consists of points accumulated from the results of the current assessment and incentive points.

Students who have completed all the necessary tasks and received a score of 60 points or higher receive a grade corresponding to the score received, without additional testing.

For students who have completed all the necessary tasks but received a grade below 60 points, as well as for those who wish to improve their score (result), the teacher conducts a final assessment in the form of a test during the last scheduled class of the discipline in the academic semester.

Assessment of additional (individual) types of educational activities. Assessment of additional (individual) types of educational activities. Additional (individual) types of educational activities include the participation of students in scientific conferences, scientific circles of students and problem groups, preparation of publications, participation in All-Ukrainian Olympiads and competitions and international competitions, etc., in addition to the tasks set by the relevant work programme of the academic discipline. 

By decision of the department, applicants who have participated in research work and performed certain types of additional (individual) types of educational activities may be awarded incentive (bonus) points for a specific educational component.

Assessment of independent work

The total number of points received by the student for completing independent work is one of the components of academic performance in the discipline. Independent work on each topic, in accordance with the course programme, is assessed on a scale of 0 to 3 points using standardised and generalised criteria for assessing knowledge.

Assessment scale for independent work (individual assignments) assessment criteria.
	Maximum possible grade for independent work (individual assignments)
	Level of implementation

	
	Excellent    
	Good    
	Satisfactory    
	Unsatisfactory

	3
	3
	2
	1
	0


Assessment forms include: ongoing assessment of practical work; ongoing assessment of knowledge acquisition based on oral answers, reports, presentations and other forms of participation during practical (seminar) classes; individual or group projects requiring the development of practical skills and competences (optional format); solving situational tasks; preparing summaries of independently studied topics; testing or written exams; preparing draft articles, conference abstracts and other publications; other forms that ensure comprehensive mastery of the curriculum and contribute to the gradual development of skills for effective independent professional (practical, scientific and theoretical) activity at a high level.

To assess the learning outcomes of higher education students during the semester, a 100-point, national and ECTS assessment scale is used

Final assessment scale: national and ECTS
	Total points for all types of educational activities
	ECTS rating
	Assessment on a national scale

	
	
	for exams, course projects (assignments), practical training
	for credit

	90 – 100
	А
	excellent
	passed 



	82 – 89
	В
	good


	

	75 – 81
	С
	
	

	68 – 74
	D
	satisfactory


	

	60 – 67
	Е
	
	

	35 – 59
	FХ
	unsatisfactory with the possibility of retaking the exam
	Failed with the possibility of retaking the exam

	0 – 34
	F
	unsatisfactory with mandatory retaking of the course
	Failed with mandatory retaking of the course


Course policy. 

To successfully complete the Business Networking course, students must:

- regularly attend lectures and practical classes;

- work systematically, consistently and actively during lectures and practical classes;

- make up for missed classes or unsatisfactory grades received in class;

- complete all assignments required by the instructor in full and to the required standard;

- complete tests and other independent work;

- adhere to the norms of academic behaviour and ethics.

The Business Networking course requires the assimilation and observance of the principles of ethics and academic integrity, in particular the prevention of plagiarism in any form: all works, reports, essays, abstracts and presentations must be original and authored, not overloaded with quotations, which must be accompanied by references to the original sources.  Violations of academic integrity include: academic plagiarism, self-plagiarism, fabrication, falsification, cheating, bribery, and biased assessment.

Recommended sources of information.

Basic (fundamental):

1. Grishnova O. A. Human, intellectual and social capital of Ukraine: essence, interconnection, assessment, directions of development. Social and labour relations: theory and practice. 2014. No. 1. URL: http://nbuv.gov.ua/ujrn/stvttp_2014_1_5

2. Greshnova O. A. Social capital in Ukraine and other European countries. Ukrainian society. 2013. No. 4. URL: http://jnas.nbuv.gov.ua/j-pdf/Usoc_2013_4_10.pdf

3. Digital media and personal brand: textbook / collective authorship. Odessa: National University ‘Odessa Law Academy’, 2022. URL: https://dspace.onua.edu.ua/server/api/core/bitstreams/2e7ee8e8-e1ef-4470-8d98-63c410f785af/content

4. Knyzh, A. E. Emotional intelligence of a leader in business: textbook / edited by O. G. Romanovskyi, S. V. Kalashnikova. Kyiv: State Enterprise ‘Priorities’ Scientific and Technical Centre, 2023. 162 p. URL: http://psyhologdcpp.in.ua/wp-content/uploads/2025/11/162875914.pdf

5. Leadership and Networking: Methodological Guidelines for Independent Student Work / collective authors. Kharkiv: Kharkiv Trade and Economic Institute of KNTEU, 2022. URL: https://repo.btu.kharkiv.ua/bitstreams/af0505af-bbf6-456f-8680-7ab14ba0e987/download

6. Networking: how to create a network of useful contacts: teaching materials for master's students / collective authors. Mykolaiv: Admiral Makarov National University of Shipbuilding, 2025. URL: https://nuos.edu.ua/wp-content/uploads/2025/04/VK1_Magistr_Netvorking-yak-stvoriti-merezhu-znajomstv_.pdf

7. Nepochatenko O. O. Social capital as a factor in personnel stability. Economy and Society. 2023. URL: https://economyandsociety.in.ua/index.php/journal/article/download/494/473

8. Nosenko E. L. Emotional intelligence as a form of manifestation of an important component of personal potential. Bulletin of Dnipropetrovsk University. 2012. Vol. 20, issue 18. URL: http://nbuv.gov.ua/UJRN/vdupp_2012_20_18_20
9. Onyshchenko, V. P. Human and social capital of Ukraine during its post-war recovery. Economy of Ukraine. 2023. No. 1. URL: http://nbuv.gov.ua/UJRN/EkUk_2023_1_3

10. Onyshchenko V. P. Social capital as a factor of social and political consolidation. Political Science Readings. 2016. No. 3. URL: http://nbuv.gov.ua/j-pdf/polit_2016_3_9.pdf

10. Polivyana N. V. The concepts of ‘capital’ and ‘capitalisation’. Economy and society. 2023. URL: https://economyandsociety.in.ua/index.php/journal/article/view/1972

11. Radionova I. F. Social capital in the formation of externalities in the educational sphere. Development Economics. 2012. No. 4. URL: https://dspace.nbuv.gov.ua/bitstream/handle/123456789/48054/01-Radionova.pdf?sequence=1

12. Romanyuk I. A. Brand management as a tool for marketing activities of an enterprise. Economics and Society. 2023. URL: https://economyandsociety.in.ua/index.php/journal/article/view/2289

13. Siverska L. E. The essence and definition of the concept of ‘intellectual capital’. Economics and Society. 2018. No. 12. URL: https://economyandsociety.in.ua/journals/12_ukr/43.pdf
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